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Developments on the Urban Frontier

After the boom, have we done enough to
keep our urba_m pioneers interested!?

Panelis [ ) ’fl Hpy
Ken D ter, President, The Danter Company I
Elizabeth Lessner, President/CEO, Betty's Fine Food and Splﬂit
Marllymtech Co- Own(% %chﬁuff Real Living

: ‘Moderated by: Columbué}Retr etro’s Paul Bonneville
Pres&nted.in paxfﬂwhlp with: Columbus Landmarksfgi»}ddation
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Upcoming Conversation

JUNE 11 JUNE 25
Radical Reflections and The Future of Nationwide
Half-Baked Conclusions Children’s Hospital
(Prompted by A Look
a Transition) Inside &
Donn Vickers, A LOOk
Director, Academy of
Leadership and Ahea‘d
Governance .
Donna Alvarado, g;f;clgfllgﬁ by Steven
Pres1deqt, Aguila Allen, CEO, Nationwide 2
International hil ) ital
Phil Cass, CEO, Children’s Hospita Steve Allen
Columbus Medical
Association and
Foundations .
Larry James, Partner,  Pemnviekers - psenyations [equited
Crabbe, Brown & James
o CFonums
Make reservations on line at
www.columbusmetroclub.org
If you need help registering,
see our "how-to" guide
in “Need Help?" section
on our website.
The MISSION

To connect people and ideas

WEDNESDAY, JUNE 4, 2008
Tears, Fears, Needs and Wants

Emotion in Promotion

Want to sell a product to
soccer moms? Need to build

q ; JUNE 4

an endowment for your non-

profit? Trying to sway the Tears, Fears, Needs
public to your political and Wants

perspective? Don'’t use
features or benefits, or even
logic to sell your ideas... Make
them cry, laugh, fall in love or
even grow to hate an idea.
Push their buttons.

We, as consumers, rarely
make decisions based on logic
and sometimes, our decisions
aren’t even made consciously.
Unfortunately, until now, very
few organizations or
individuals understood the
science (or opportunity)
behind what are commonly
referred to as emotional

Emotion in Promotion

Linda Goodman

hands. Call it manipulative, call
it subversive, emotional
triggers, are very effective in a
variety of situations.

Learn the research behind
their persuasion, how you can
recognize when your emotional
triggers are being manipulated,
and how your organization can
use these triggers to promote

triggers. ) your product, service or
In her upcoming book Why | .cci
Customers REALLY Buy:

Uncovering the Emotional
Triggers that Drive Sales,
Linda Goodman introduces
emotional trigger research, a
revolutionary new approach
that uncovers the core,
unfiltered and spontaneous
triggers that drive us as
customers to buy.

Politicians, fund raisers
and marketers use emotional
appeals to change your
opinion, and if successful, can
have you eating out of their

oo

through community conversation.

May 21

American Fuel Consumption
- By Plan or By Proxy?

Dr. John Felmy of the American Petroleum

Join Today!

Call CMC at (614) 464-3220 for more information.

Batielle

The Business of Innovation

RECAP

May 22

Art Collecting on a Budget

Last week’'s CMCpm capped off the pilot portion of our series. More than
100 people attended the event (held at the Capitol Club) to learn how to look
for bargains when collecting art. If you missed this event, don’t worry, the

@Cr%lg gﬁéptan
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Institute discussed oil, alternative fuels and gas
prices from the perspective of America’s oil

FUEK L

CMC Board of Trustees
Shah M. Hasan, President

OH 1 O0'S FUTURE

series has been picked up for 10 monthly installments beginning this summer.

ING

producers. Energy- Environme

Otterbein College

Sandy Clary, Vice President

Clary Communications

Sue Hoelscher, Treasurer

RSM McGladrey

Gregg Dodd, Secretary

Statehouse Review & Advisory Board

Elfi Di Bella, Immediate Past-President
Huntington Bank

Christie Angel

Sean P Dunn & Associates, LLC

Donald Beckman, Chair, Program Committee

JPMorgan Chase

Beth Crane, Chair, Development Committee
Harry Farver

PriceWaterhouse Coopers

Kathleen M. Fox

Ohio Cultural Facilities Commission

Dan Helmick

Schottenstein Zox & Dunn,

sianls
:
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CMC member Chester
Jourdan asks a question

Government Advocates

Karen S. Hollern

Teresa McWain

American Electric Power

Tom Rieland, Chair, Experimental
Forum Committee

WOSU Stations

Jon Schwantes

The Dispatch Printing Company

Jim Simon

Nationwide

Dawn Tyler Lee CMC President Dr. Shah Hasan and Dr. John Felmy (center) joined by
The Ohio State University representatives from our event sponsors

Steve Weiler

Archer-Meek-Weiler Insurance

U178 INSTITUTE FOR
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Battelle
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CMC Staff

Jane Scott, Executive Director Series Underwritten by:

ss of Innovation

Tracy Shearer, Director of Member Relations
Kimmer Callahan, Director of PR and Marketing
Amber Moyer, Intern

Columbia G
With support from: Eﬁ‘!‘g{‘,{fé" N ml o
POWER

A NiSource Company

Photographs by Rick Buchanan, www.rickbuchananphotography.com

nt- Economy

From left: panelists Katie Lucas, Haley Boehning
and ellen glimcher discuss art

Kelly Stevelt Kaser and Nico Franano
discuss the event at the afterparty

RiGHT: Moderator Melissa Starker
takes a question from the audience

You can also watch our
weekly forums on:

Channel| 5
1111 DEMAND

Only on Time Warner Cable

Each week, our friends at The Ohio Channel
tape our forums for rebroadcast on:

Digital: Ch 34.5 (on air)
Time Warner Digital: Ch 96
Insight Digital: Ch 765
WOW Digital: Ch 150 Local On Demand is Time Warner
Cable's FREE local Video On
Demand channel available
to Time Warner digital
cabel customers in
Columbus and
surrounding
areas.

Fridays @ 4 pm & Midnight
Sundays @ 4 pm & Midnight
Mondays @ 11 am & 7pm

Public
Television

CMC Corporate Supporters

Thanks to our generous supporters for their

Gold
¢ AT&T ¢ Corna/Kokosing * Messer Construction
* CeraNet ¢ Crane Group ¢ Otterbein MBA Program

e Plante & Moran
e Religion Newswriters

e Columbus State
Community College

¢ Columbus State Community
College Foundation

¢ Exact Target

o Fifth Third Bank
¢ Jones Day

¢ KidsOhio.org

e Scotts Miracle-Gro Company
e Vorys Sater Seymour & Pease

Bronze

* David Bott ¢ Harvard University e Prestige Music

¢ American Dairy
Association Mideast
¢ Artina Promotional Products
¢ Bob Evans Farms
¢ Coca Cola of Columbus
¢ Columbia Gas

ongoing commitment to CMC!

Silver

¢ Edwards Companies ¢ Ohio Farm Bureau Federation
¢ Feinknopf Photography

 Fireproof Records Center

¢ The Jeffrey Company

¢ Porter Wright

¢ Richardson Printing Corp.
¢ RSM McGladrey

¢ Gail Hogan, Proprietor, Producer
& Host — Showcase Columbus

* Help Wizards
¢ Schottenstein, Zox & Dunn

* Capitol South Community ¢ H. R. Gray
Urban Redevelopment  KeyBank * Smith and Hale
¢ Edward Howard & Co. * NBC4 ¢ SZD Whiteboard

* German Village Society Loeb Fellowship * RAMA Consulting Group | . 7 ’ . |
—— FIME WARNER [ @.,,aﬁ,,,,m.m ich Limitedorancs i@ Huntington Mot
CABLE weren Battelle 7. 2
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